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OVERVIEW

Signature Barbers didn't need hype — they needed a digital presence that felt as sharp as the cuts they
deliver. No paid ads. No shortcuts. Just a well-built website, intentional social media, and a strategy rooted
in authenticity. We translated the energy of the barbershop — the culture, the craft, the community — into
content that connected. The result was 16,576 site sessions, 8,225 unique visitors, and 7,623
sessions from Google organic search alone, proving that when you build something real, the internet
finds it.

WHAT WE DID

Website Design & Development

We built a clean, mobile-first website that put the brand front and center — 89% of all sessions came
through mobile, meaning the experience had to be flawless on a phone. Booking-friendly, visually on-brand,
and structured to rank. The site became the hub that everything else pointed to.

Organic Social Media Strategy

Signature Barbers chose the organic route — and we made that decision count. Rather than flooding feeds
with promotional content, we focused on capturing the real vibe of the shop: the craft, the clients, the
culture. Content that felt native to the space and built genuine community over time.



Vibe Translation — Brand Through Content

A barbershop has a feeling. You walk in, the music's right, the energy's right, and you trust the hands before
the clippers even touch your head. Our job was to translate that feeling into a scroll — through video,
photography, and storytelling that made people feel like they already knew the shop.

SEO & Organic Discovery

With zero paid ad spend, Signature Barbers still pulled in 7,623 sessions from Google organic and 410 from
Instagram organic. Direct traffic hit 8,237 — a strong indicator of word-of-mouth and repeat visitors who
came back by name. The Minnesota market dominated with 14,799 sessions, with reach extending to IL,
MO, LA, IN, and WI.
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THE RESULT

No paid ads. No boosted posts. Just a brand built right, a website that performs, and social media content
that captured what makes Signature Barbers worth talking about. Over 16,500 sessions, nearly 7,600 from
Google alone, and a presence that spread organically from Minnesota across six states. When the vibe is

real, it travels.
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